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In a city with such a rich history and traditional architecture, the giant steel and aluminum flower in Plaza de

las Naciones Unidas, Buenos Aires is unique example of what a modern sculpture can contribute to the beauty

of a city.

Abstract: Nowadays, gamification is implemented in different software applications to increase user

engagement. On the other hand, the recommendation systems have been around for a long time to suggest

related products to customers. Although numerous recommendation systems have proposed up to now, to the

best of our knowledge, there is no study on the Word of ...

WORD OF MOUTH OPPORTUNITY: WHY RECOMMENDATION LIKELIHOOD OVERESTIMATES

POSITIVE WORD OF MOUTH Thomas A. Burnham and R. Bret Leary Researchers and practitioners alike

rely extensively on recommendation likelihood measures to understand customer loyalty and, more explicitly,

expected positive word-of-mouth (PWOM). Yet

4/5 Floralis Generica, a gift for all flowers. In Buenos Aires, we can find one of the most curious sculptures in

all of Argentina. It is the Floralis Generica, an impressive metal construction that ...

Discover where and what to eat in Buenos Aires including must-try restaurants recommended by chefs, food

journalists, and local foodies.

The problem of word-of-mouth recommendation is brand new but important, with the following three

challenges: Ternary Relation Modelling: Different from traditional recommendation problem with only

user-item binary relation, word-of-mouth recommendation is based on ternary relation composed of sharer,

item and receiver. As a result, existing ...

The aim of this study was to examine the effect of self-continuity messages on fans'' pride and word-of-mouth

recommendations (WOM), and whether messages regarding sport team performance and ...

A Gamified Word of Mouth Recommendation System for Increasing Customer Purchase Mohammad Hajarian

1,2 Sara Hemmati 2 1 Department of Computer Science, Universidad Carlos III de Madrid, ...

An undeniable magnificence envelops Buenos Aires, Argentina. Beyond the amiable weather, there''s an

energy buzzing through the South American city and its residents.
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Word-of-mouth and social media. Word-of-mouth and social media are significant forces in the consumer

marketplace. Word-of-mouth is the most trusted source of information for consumers around the world

according to many studies and there is now measurable proof that social voice drives product sales both

directly and indirectly.
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